Five key questions people should ask themselves when responding to an advertisement or media message
1. Who created this message?

2. What techniques are used to attract my attention?

3. How might different people understand this message differently from me?

4. What lifestyles, values, and points of view are represented in or omitted from this message?

5. Why was this message sent? 

 Media have commercial implications
Media Literacy aims to encourage an awareness of how the media are influenced by commercial considerations, and how these affect content, technique and distribution. Most media production is a business, and must therefore make a profit. Questions of ownership and control are central: a relatively small number of individuals control what we watch, read and hear in the media.

Media have social and political implications
The media have great influence on politics and on forming social change. Television can greatly influence the election of a national leader on the basis of image. The media involve us in concerns such as civil rights issues, famines in Africa, and the AIDS epidemic. They give us an intimate sense of national issues and global concerns, so that we become citizens of Marshall McLuhan's "Global Village."
Audiences interpret the meaning of media texts individually

Audience members bring their knowledge, experience and values to their interpretation of, and emotional responses to, media messages.

3 Types of media (two or three examples of each)

· sound 

· print

· visual
Define bias  To influence in a particular, typically unfair direction; prejudice 
Identify and explain 4 advertising strategies

What are the “five W’s of news writing?”

· who

· what 

· when 

· where 

· why

